
Milgard School of Business Undergraduate Course Offerings 2008-2009
A=Autumn, W=Winter, S=Spring  D=Day classes, E= Evening classes, D/E= Both

Required A W S Required A W S
TACCT 210 Intro to Financial Accounting D/E TFIN 220/TBECON 220  Microeconomics D D/E E
TACCT 220 Financial Accounting D TFIN 221/TBECON 221 Macroeconomics D D
TACCT 230 Managerial Accounting D TBGEN 218 Business Law D/E    

Required A W S Required A W S
TBUS 300 Managing Organizations D/E D/E D/E TBUS 330 Intro to Info. Technology D/E D/E
TBUS 301 Quant. Methods D/E D/E D/E or TACCT 330 Acct Info Syst. (TACCT only) D/E
TBUS 310 Eff. Managerial Comm. D/E D/E TBUS 350 Business Finance D D/E D/E
TBUS 320 Intro to Mktg Mgmt D/E D D/E TBUS 400 Bus. Policy & Strategic Mgmt. D/E    D/E

Required (30 credits) A W S Required (30 Credits) A W S
TACCT 301 Int. Acct. I D/E TMGMT 314 Interpersonal Skills D/E
TACCT 302 Int. Acct. II D/E TMGMT 418 Legal Issues for Business E
TACCT 303 Int. Acct. III D/E TMGMT 430 Managing the  Workforce D
TACCT 311 Cost Accounting D/E TMGMT 433 Managing Org Diversity D
TACCT 411 Auditing D/E TMGMT 452 Dynamics of Leadership D/E
TACCT 451 Indiv. Income Tax D/E   TMGMT 455 Managing & Motivating Teams D

TMGMT 457 Negot. & Conflict Mgmt D
TACCT 404 Advanced Financial Acct. E TMGMT 474 Small Business Development D
TACCT 431 Financial Statement Anal. D/E TMGMT 475 Change Management D
TACCT 485 International Accounting D TMGMT 478 International Business D
TACCT 490 Special Topics E TMGMT 480 International  Management E

Marketing (30 credits) Finance (35 credits)
Required (15 credits) A W S Required (5) A W S
TMKTG 450 Consumer Marketing D D/E    TBECON 424 (formerly TFIN 424) Managerial Econ D
TMKTG 460 Research Methods D Required Electives: (30 credits)
TMKTG 475 Marketing Strategy D TFIN 420 Visual Basic for Financ. Models D
Required Electives (15 credits) TFIN 422 Investment Valuation D
TMKTG 355 Professional Sales D TFIN 423 Macroecon & the Global Economy D
TMKTG 471 E-Commerce E TFIN 426 Portfolio Management D
TMKTG 480 International Marketing D D TFIN 427 Derivatives D
TMKTG 490 Special Topic D TFIN 428 Financial Markets & Institutions D

TFIN 431 Financial Statement Analysis D
Electives/Independent Study A W S
TACCT 468 Co-op Field Experience x International Business (45 credits)
TBUS 468 Internship x x x Required (20 Credits) A W S
TBUS 469 UG Research x x x TMGMT 478 International Business D

TMGMT 480 International Management E
TMKTG 480 International Marketing D D
TACCT 485 International Accounting D
Business Electives (10 credits)
Plus 15 credits Int'l courses from IAS department

General Business (30 credits)

Prerequisite Courses (for students not currently enrolled in Business)

Core Courses (35 credits)

Option Requirements (30-35 credits)
Management (30 credits)Accounting (35 credits)

30 credits from any Business area

Required Electives: (5 credits)

Electives (5-25 credits)

Electives can come from any department at UWT, or from  
internships and independent study:

Last updated 10/13/2008

This schedule is subject to change without notice and is intended as a tentative guide 
for planning purposes only.




